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Growing sector
On a digital accelerator      
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NFO
Period:

June 11, 2021 to

June 25, 2021

Contact your Mutual Fund Distributor /
Registered Investment Adviser today, or
give a missed call on 73974 12345.
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Financial Services – Much more than banking
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Financial Services outperforms GDP
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Low penetration drives outperformance 
of Financial Services
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Banking – End of a Difficult Decade?
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RoE has moderated over last decade
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Banking – Healthy Profit Growth Ahead Likely
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Banking – Healthy Profit Growth Ahead Likely
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RoE of India’s largest bank (%)
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Share of Financials in NIFTY50
Earnings set to cross earlier peaks 
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Conducive Environment for capex
to boost credit growth
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Conducive Environment for capex
to boost credit growth
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Retail credit growth outpaced 

system credit growth
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Retail Loans to GDP (%) 

Retail Loans – A secular long term growth story
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Retail Loans – A secular long term growth story
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Share of NBFCs in System credit
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NBFCs - Overcame challenges,
Growth likely to revive
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NBFCs - Overcame challenges, 
Growth likely to revive
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Adequate Capitalisation 
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Technology – Changing Banking Landscape

81%

23%

13%

56%

8%

��

���

���

���

���

����
����

����

����

����

����

����

����

����

Share in Retail Transactions

Paper Clearing ATM Digital CC
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Pradhan Mantri Jan Dhan Yojana (PMJDY)
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Technology – Changing Banking Landscape
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Technology – Changing Banking Landscape

CAGR Pre-Demonetization Post Demonetization

Period 2012-17

7.6%

16.8%

30.8%

11.1%

11.0%

2018-21

1.2%

1.1%

23.6%

16.1%

2.0%

No. of Branches

ATM network

POS

Credit Cards

ATM withdrawal
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Technology – Changing Banking Landscape
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Insurance – Multiple Growth Drivers
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Insurance – Multiple Growth Drivers

8.5 
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Capital Markets – A long runway ahead 
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Capital Markets – A long runway ahead 
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Capital Markets – A long runway ahead 
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Capital Markets – A long runway ahead 
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Technology play in BFSI
“Fintech”
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Fintech – Technology play in BFSI
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Fintech – Sizeable space, likely to provide
investment opportunities
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Fintech – Sizeable space, likely to provide
investment opportunities
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Market Capitalisation / Recent valuation of top 10 Fintech companies
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MUTUAL FUND INVESTMENTS ARE SUBJECT TO MARKET RISKS, READ ALL SCHEME RELATED DOCUMENTS CAREFULLY.

# The product labelling assigned during the NFO is based on internal assessment of the scheme characteristics or model portfolio and same may vary 
post NFO when the actual investments are made.

For latest Riskometer, investors may refer to the Monthly Portfolios disclosed on the website of the Fund viz. www.hdfcfund.com

•  To generate long term capital appreciation/ income
•  Investment predominantly in equity & equity related instruments of banking and financial services companies.

*Investors should consult their financial advisers, if in doubt about whether the product is suitable for them.

HDFC Banking & Financial Services Fund (An Open Ended Equity Scheme Investing In Banking and
Financial Services Sector) is suitable for investors who are seeking*

Riskometer #
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